
An Integrated Marketing Solution



WHAT IS THE DIFFERENCE BETWEEN OMNI-
CHANNEL AND MULTICHANNEL MARKETING? 
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MULTICHANNEL
MARKETING



OMNICHANNEL 
MARKETING



…and email inboxes are 
full.
The average human attention 
span is 8 seconds.

Direct mail takes 29% less 
cognitive effort to process than digital 
marketing because the audience 
doesn’t have to invest time or 
brainpower in understanding mail

For every 35 emails you receive, you 
get 1 piece of mail in the mailbox.





Did you know? 

The average consumer sees 4,000-

10,000 marketing messages a day.



Understanding Marketing

Brand 
Purpose

What Customers
Want

Content
Marketing



Repetition In Direct 
Mail



P O L I T I C A L
 P o w e r  U p 

Industry experts projecting 2024 political ad 
spending to hit $10.2 billion for a 13% increase 

over the $9 billion spent in 2020.  



Campaign managers recognize the value of pairing direct 
mail with other campaign channels.

*USPS Delivering Authenticity Whitepaper (2021



Non Profit Season 
comes faster than you 

think!
• Giving Tuesday
• End of year appeals
• Special Functions: Golf outings, 5k Fun Runs, Fall Festivals
• Holiday Campaigns



Giving 
Tuesday!
• charitynavigator.org
• https://hq.givingtuesday.org
• An astonishing $3.1 billion was donated to U.S. 

nonprofits by a reported 34.8 million people on 
Giving Tuesday, 2023

• This year Giving Tuesday with be December 3
• Receives support from Ford Motor Company, 

Facebook, PayPal, Bill & Melinda Gates 
Foundation, and many more

• There are no registration fees, and all 
organizations, 501c3 or otherwise are 
encouraged to participate

https://www.charitynavigator.org/index.cfm?bay=content.view&cpid=8357
https://hq.givingtuesday.org/after-year-of-global-crisis-millions-respond-with-massive-swell-of-generosity-and-shared-humanity-on-givingtuesday-2020/


End of the Year Appeals
• 30% of all annual charitable donations take place 

in December
• Businesses and individuals are often in a 

scenario where a charitable donation is required
• Nothing is automatic!



Integrate Your 
Marketing

You can enhance the results of 
direct mail campaigns by an 
average of 
23-46% 
through integrated marketing 
strategies 



       

Marketers who use 4 to 6 channels 
in their multichannel campaigns 
report the best response rates.

Research shows that combining three or 
more channels delivers an average 
engagement rate of just under 19%, 
compared to 5.4% for single-channel 
campaigns. ~Forbes technology council



You Have To Stand Out
A Unique Selling Proposition is a 
factor that differentiates a 
product from its competitors. 
USPs can include cost, quality, or 
innovation in the industry with 
unique features or benefits.  

Pssst…. Having the best 
customer service is not a unique 

selling proposition!
Offering a free consultation is not 

a unique selling proposition!
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Content
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Wordsprint Omni is a marketing-
based solution designed to 
seamlessly track the effectiveness 
of your  direct mail campaign while 
enhancing the results through the 
integration of digital platforms.

What is Wordsprint Omni

Our marketing platform is 
designed as an Omnichannel 
Marketing approach. Turn a single 
mail piece impression into multiple 
repetitive impressions to the same 
audience across multiple 
platforms. 



WHY Wordsprint Omni is for You
 80% of sales are made between the 8th and 12th touch

 Get up to 8-32 touches to the direct mail recipients for pennies per 
piece.

 Real Time Trackable Results through a personal dashboard 
making it easier to see attribution and determine Return on 
Investment. 

 Omnichannel marketing that integrates with the power of direct 
mail for an average 23-46% lift in results over traditional direct 
mail. 

 No lead left behind and no money left on the table!



Technologies strategically timed and delivered through an 
omnichannel marketing automation platform to drive 

maximum exposure and engagement for your direct mail 
campaign 



4 unique job styles determined by your 
campaign needs

Impressions = Expansion!! 100% Mail List Exclusive!!



Technologies to drive 8 to 16 impressions per piece 
for a 23-46% lift in response over a traditional direct 

mail campaign
8   



Match Found Match Found

Mailing List

SOCIALMATCH
Match Facebook and Instagram accounts to the mailing 

list to deliver social ads to feeds before, during, and after 

the mailer hits.



Receive full transparency on when mail is expected to 

arrive in homes and confirmation of delivery. Be fully 

prepared to handle the response from your direct mail 

campaign. 

MAIL TRACKING

Powered By:



Consumers signed up with Informed Delivery will receive 

an email preview of the mail arriving that day. With an 

interactive campaign, mail recipients will see a full color 

ride along ad and be able to respond with a single click!

INFORMED DELIVERY®

• More than 51 million people are 
signed up with Informed Delivery

• Over 65% of people open their 
Informed Delivery alerts daily

• Informed Delivery average click 
through rates range from 4-11%

• 57% recall seeing previews of 
campaign mail

• 44% say this made them more 
likely to read the mail.



INFORMED DELIVERY® 

Dashboard 



IDMatch

Get a report of the Informed 

Delivery ® email recipients 

that received the email, 

opened it and clicked on the 

ad to show campaign 

attribution.



Maximize engagement with static or 
personalized QR Codes! Increase and
track the response to mail through our 
custom reporting dashboard to see
various types of scan data including who 
scanned.

QR CODES



Call & Text Tracking
Get access to live updates and recordings 
of every call you’ve received as a result of 
the campaign. You can also use the power 
of SMS technology to incorporate text 
messaging into your direct mail campaign!

Content
Marketing



Re-engage website visitors who left without taking an action 

by reminding them of their interest through retargeting ads 

on the Google Display Network.  

ONLINE FOLLOW-UP



SOCIAL MEDIA
FOLLOW-UP

Re-engage website visitors who left without taking an action 

by reminding them of their interest through retargeting ads 

on Facebook and Instagram.  



Receive a list of anonymous website visitors and direct mail 

recipients who went to the website that includes contact 

information and what actions they took to build 9-18% 

response mailing lists and prove direct mail campaign 

attribution.

LEADMATCH
Identify Anonymous Website Visitors 



LEADMatch Dashboard 
Notify us through 
the dashboard 
when you want to 
purchase your 
leads. 



Technologies to drive 8 to 16 impressions per piece 
for a 23-46% lift in response over a traditional direct 

mail campaign
8   



Technologies to drive 16 to 32 impressions per piece 
lifting the response of your direct mail campaign12   

Expansion!



Wordsprint Omni Plus
Use the full power of digital integration with this premium, full-service suite that 
includes YouTube Ads, Discovery Ads, and Google and Social Media Geotargeting 
in addition to our 7 standard features. 

YouTube Ads Demand Gen Google 
Geotargeting

Social
Geotargeting



YouTube Ads
Capture attention and cut through the clutter with 
dynamic video instream ads! Serve video ads before 
users play their favorite YouTube videos to engage 
your client’s audience. 



Demand Gen

Serve ads across Google feed environments including the 

Google Discover feed, YouTube homepage, and the promotions 

tab in Gmail. 



Google Geotargeting
Display ads in the Google Display Network to direct mail 
recipients, lookalike and affinity audiences geographically based 
on the mailing list target areas, keywords and keyphrases, and 
search/browsing history.



Social Media 
Geotargeting
Display ads through Facebook and Instagram to direct mail recipients, 

lookalike and affinity audiences geographically based on the mailing list 

target areas, keywords and keyphrases, and search/browsing history.



Technologies to drive 8 to 16 impressions per piece lifting 
the response of your direct mail campaign7   



ADDRESSABLE GEO
Geofence the residential or business address of mail 
recipients to serve ads through the display network to 
all devices at the address. Track conversions to the 
website with our sophisticated pixel technology or by 
foot traffic in stores or commerce locations through 
device pings.



Precision

Targeting a distance around an address Targeting the parcel



REPORTING
• Total Impressions
• # of Impressions by zip
• Total Clicks 
• # of Clicks by zip
• CTR
• Audience Insights:
   a. Age
   b. Gender
   c. Income
   d. Education
   e. Marital Status



11 TECHNOLOGIES 
INTEGRATED WITH 
YOUR DIRECT MAIL

P O L I T I C A L
 P o w e r  U p 

8 to 16 
IMPRESSIONS 

PER MAIL PIECE 
23-46% LIFT IN 

RESPONSE
*pennies per mail piece



“
• Average website conversions hover around 2 to 4% —96% of marketing 

respondents leave your website. (Invesp, 2022)

• Marketing campaigns that used direct mail and 1 or more digital media 
experienced a 118% lift in response rate compared to using direct mail 
only. (Merkle)

• Marketers using three or more channels in any one campaign earned a 
287% higher purchase rate than those using a single-channel campaign. 
(Omnisend, 2020)

• Purchase frequency is 250% higher on omnichannel vs. single channel and 
the average order value is 13% more per order on omnichannel vs. single 
channel. (Omnisend, 2020)

23-46% Lift!

https://www.merkleinc.com/blog/email-force-multiplier-response
https://www.omnisend.com/blog/omnichannel-statistics/
https://www.omnisend.com/blog/omnichannel-statistics/


25% Response Rate on 
Direct Mail Retargeting!



Campaign: CHURCH/NON-PROFIT FUNDRAISER

In 12 months:
• Increased giving by 25% for a total of 1.6 million dollars
• Generated 6,780 First-Time Donors
• Converted 5,400 Lapsed Donors
• Increased Monthly Donors by 78%



P O L I T I C A L  P o w e r  U p 



Thank you!
Any questions?
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